
 
  
Worldwide NET Cancer Awareness Day  
Media Relations Toolkit 

 
Ideas to Help You Secure Local Media Coverage 
Raise awareness of neuroendocrine tumors (NETs) and carcinoid cancer by encouraging media coverage of 
your activities surrounding NET Cancer Awareness Day. Having reporters cover your event and share 
information about NETs and carcinoid cancer is a credible and valuable way to spread awareness and 
educate the general public. Reaching out to reporters takes time and requires an understanding of how 
reporters work and what they need – don’t worry, this toolkit will help! 

While NET Cancer Day is a timely reason for reporters to consider covering NETs/carcinoid cancer, they will 
need more content and a local focus to motivate them to develop news stories about these conditions. 
There are many ways to encourage reporters to be interested: if you are participating in any athletic events 
in November, do them in the name of NET Cancer Day; invite reporters to watch you educate medical 
professionals at a local hospital, or come see you and other residents decorate a part of town/your 
neighborhood with zebra stripes; or tell media what your group is doing to celebrate a cancer anniversary. 
You might simply want to invite reporters to attend a support group meeting focused on NET Cancer Day. 
Sharing your personal experiences tied to these events can also be very powerful. 

This toolkit will help you harness the power of the media to educate others about NETs and carcinoid 
cancer. We share ideas on how you can announce your event and how to get members of the media to 
cover it. Components of the kit include: 

• Core Materials – What you need to create 

o Media Alert 

o Press Release 

o Fact Sheet 

• Contacting Reporters – What you need to do 

o Developing a Media List 

o Reaching Out To Reporters 

• Social Media and Internet Recommendations – How you can spread the word online 

• Awareness Items and Graphics – Options to enhance your efforts 

 

  

 

 

 

 



 

Core Materials 
Media Alert 
A media alert is similar to an invitation for newspapers, radio and TV news outlets to attend and cover an 
event. When creating this document, be sure to highlight the local impact of what you are doing and note 
the community/city where the event will take place. Here is an example.  We included brackets around the 
items you may want to tailor to your event. 

  

http://www.carcinoid.org/


 
 

Press Release 
A press release, or news release, is a written statement announcing your news to the media. It offers       
more detail than the media alert and is typically provided to reporters who are planning to cover the       
event and need facts for their story. Here is an example: 

  

http://www.carcinoid.org/


 

NET Cancer Fact Sheet 
 
When reporters are engaged and interested in your event, you’ll want to make sure they have  
accurate information about NETs and carcinoid cancer.  Following is a one-pager about NETs and  
carcinoid cancer to share with reporters; it can be attached to an email or cut/pasted into the body.   
You can also share this page with the general public. 
 
  



 

Contacting Reporters 
 
Determining who to contact with your news and capturing their attention is the key to your success.   

Developing a Media List  
When trying to get media attention for your story, it’s important to develop a good media list.  The list 
should consist of the people who report on the type of story you are pitching.  Your media list should 
include: outlet name, names of reporters who would be appropriate for your story, their titles, email 
addresses and phone numbers.    

To create the list, watch, read and listen to the news outlets where you would like to see your story and 
determine the specific reporters who cover similar events to yours. Often, their email addresses are 
available on the news outlet’s website.  You can also call the outlets and ask who covers community events, 
health stories, etc., and request their email addresses and direct phone numbers.  In addition to specific 
reporters, find out the general email address and phone number for the newsroom (general newsroom 
email addresses usually look something like:  newstips@WXYZnews.com).  The general newsroom 
information is usually found by clicking on the “contact” link in the footer of the website.   

Reaching Out To Reporters 
Reading and watching the news will also give you hints about how to intrigue each reporter. While every market and 
outlet is different, here are some examples of how you can appropriately get the interest of different types of 
reporters: 
 A community reporter wants to hear about events happening in the communities they cover.    
 If you want to focus on NETs and carcinoid cancer, reach out to a health reporter.  Some health reporters 

start their stories with a personal story and others prefer to offer news-you-can-use.  Look at how the 
reporter writes and the components they use, and include those in your message to them. 

 To capture the attention of a TV reporter, you will need to describe what they will “see”.   
What action will take place? 

In other words, fit your approach to match the specific reporter that covers that kind of story. 
When you find the right person, it’s time to send a brief email note to them with the media alert pasted into the 
body of the email below your note.  Reporters are very busy – keep your note short, just 3 – 4 sentences.   

Usually, the media alert is used to invite reporters to come to the event.  The press  
release is typically sent out the day-of the event, often minutes before or after the event, and  
should have all the necessary information in it so that media can cover the event without coming,  
or if they come, they can use the information in the press release to enhance what they see. 

Use the information you gather from reading/watching their news stories to tailor your note  
to each reporter.  The pitch note is meant to be a teaser that attracts their attention, and invites them 
to learn more about you and the event.  Here are two examples of pitch notes. 
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Pitch Note Examples 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

In developing the pitch note for each reporter, keep in mind the components they will need for a story.   For 
example, a community reporter will want to immediately know the location, so include that in your subject 
line, and a TV reporter will want to see the visual components in the first sentence, if possible.  The note 
should include one sentence about your personal experience to entice them to interview you for more 
information. 

Many times you will not receive a response after your first email.  As reporters get many emails daily 
and are often juggling multiple projects, it is best to follow up with a phone call a day or two later, 
and to send a follow-up email a few days after that.  However don’t inundate with repeated phone 
calls or emails. You don’t want to turn the reporter off to future events. If you are confident you 
have the right person, it’s a good idea to try to build a relationship.    

If you are interested in an ongoing relationship with reporters, consider sending them positive 
comments about their stories or updates on things that may be of interest to them even when you are 
not asking to cover your story. Do not send more than one touch-base email/call every month. 

Be persistent (but not annoying), and respectful of reporters’ time and need to stay within  
their beat. 



 

Interviews 
 

Participating in interviews requires a small amount of preparation.  Consider in advance what 
“message” you would most like to get across in the interview, such as: more than 60% of 
NETs/carcinoid cancers are initially misdiagnosed, or more treatment options are necessary for 
NETs/carcinoid patients. 

Think through your experiences and highlight 2 – 3 moments in time that best capture the essence of what 

you have been through and reinforce the “message” you most want to get across.  If you are succinct, you 
will make the reporter’s job easier and can also be more confident of what will be in print.   

Think through a simple way to define NETs/carcinoid cancer, but offer to connect the reporter with the 
Carcinoid Cancer Foundation to speak with a medical professional if the reporter is asking medical 
questions. 

Only answer questions with which you are comfortable.  Share only information that you would like to see in 
the news story.   

Keep your stories and statements simple.   

 
Awareness Items and Graphics 
 
NET Cancer Day Ribbon Graphic 
The Worldwide NET Cancer Awareness Day (WNCAD) logo ribbon is provided to help raise awareness of NET 
cancers. It is available for use in the promotion of WNCAD events that have been registered on the NET 
Cancer Day website and in conjunction with the dissemination of neuroendocrine cancer awareness 
information. The logo may only be used for noncommercial purposes and the logo design cannot be altered. 
The logo is copyrighted and may not be reproduced for profit. http://netcancerday.org/support-
us/download-net-cancer-day-ribbon  
 

Awareness Items 
It’s a good idea to have or wear zebra prints as part of your event, as it reinforces your messages.  
 

Go Zebra Striped on Social Media 
To reinforce your messages, you may want to use our zebra photo filter app that will allow  
your photo to Go Zebra Striped.  Developed by the Carcinoid Cancer Foundation  
and Advanced Accelerator Applications, you can use this on any social media.  
 
Go to www.carcinoid.ngo or The Carcinoid Cancer Foundation Facebook page to get the app. 
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Social Media & Internet Recommendations 
 

Social media is a great way to share your story. In advance of the day, connect on social media with any 
groups or people who will be involved in your event, and think about the handles and hashtags that you 
want to include.  Some hashtags that you may want to include are: #NetCancerDay, #LetsTalkAboutNETs, 
#Carcinoid, #NeuroendocrineCancer, #NETCancer, #BeAwareoOZebras @NETcancerDay @CarcinoidNETs. 
To get people to follow you on Twitter and Instagram, follow them and like their posts.  Having more 
connections and more hashtags can increase the number of people who see your posts. 

For Twitter 
You can have no more than 140 characters, including spaces, in a Twitter post. Tweeting to invite people in 
advance of the event and highlighting your planning can raise awareness. Then, plan to share a few Tweets 
from the event. Note that if you would like to include a link to a website, you should shorten it using a system 
such as Bit.ly; to do this go to Bitly.com and past the URL that you want shortened in the window that says 
“paste URL here to shorten” and the site will give you a much shorter version of your link – which give you 
more room for other word in your post.  Samples 

• Come walk with us on NET Cancer Day Nov 10 @NETCancerDay [add a link here for the Getting my speed 
up. Going to do my fellow Netters proud [add a link here for the details of event]#NETCancerDay 
#BeAwareOfZebras  

• Home from the printer. Thank you [handle of printer/designer] for a great job! [add a link here to FB 
page for the details of event] #NETCancerDay #BeAwareOfZebras  

• Can’t wait for tomorrow [add a link here to FB page for the details of event] @NETCancerDay  
• Celebrating NET Cancer Day a week early. Handing out pamphlets @[HOSPITAL] 
• More than 60% of NET Cancers are initially misdiagnosed. Come join us to learn more [add a link here to 

FB page for the details of event] #NETCancerday #BeAwareOfZebras  
• Love that [handle of high-profile attendee]  joined us #NETCancerDay #BeAwareOfZebras  

 
For Facebook 
Facebook allows for more content than Twitter, but typically you post less often. Photos and videos increase 
the attention you will get. Samples 

• Like a zebra, NET cancer is easily camouflaged. Help us raise awareness and come run with us.  
[Include details of event on FB page or include link to details]  
 

Instagram 
Photos make up the core of Instagram. Post photos of you training if this is for an athletic event, or picking 
up materials for the event. The limit on the number of characters for a caption appears to be 2200, however 
we suggest you keep the number of characters below 200 when possible.   
 

On the Web 
You may also want to list your event on the Carcinoid Cancer Foundation website.  You 

can submit your event to Grace Goldstein, ggoldstein@carcincoid.org, for 
consideration and it may get posted.  You can also share your personal journey with 
NETs/carcinoid cancer by going to: http://www.carcinoid.org/content/submit-your-
story  
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Provided exclusively for The Carcinoid Cancer Foundation  
and the Foundation’s partners and friends. 

 

    
 


